Golden 1 Center Impacts

February 2024
The Golden 1 Center has been crucial in bringing visitors fo downtown Sacramento and driving
developments around the Entertainment District, fueling Sacramento’s economy and quality
of life. This report was compiled and produced by Downtown Sacramento Partnership and
includes data from within the Property-Based Improvement District (PBID) and the central city.

Visitation Impacts
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Visitor Routes to Entertainment District Out of Town Visits

The arena drives traffic from visitors outside of downtown who do not normally visit. o
497% of Golden 1 Center visitors originate from over 40 miles away. gmlﬂ ’ Z /

hotel occupancy

Source: City of Sacramento

. West W e
Visits acramento

' m12M-27M )
"490.8K-12M
173.6K-490.8K 7 o
= 67.9K-173.6K ey Q@ ®

overnight stays
in Sacramento market
the last 12 months.

 <67.9K
Map  Hybrid

Hourly Visits by Visitors™ to Entertainment District in 2023

*Excludes visits by residents and employees.
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Economic Impacts

Capital Market Investment Compared to Entertainment District Sales Tax Revenue
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Capital Market Investment

Central city investment since 2016:

Assessment Value Change from 2016 to 2022

Investment in entertainment has generated value to the area:
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Downtown Development Projects Since 2016
Inventory of central city development by project status: Source: Downtown Sacramento Partnership
Completed Under
Construction Construction flepesss [RiclBecopi=gs
Residential Units 3,324 1,176 2,533 7,033
Hotel Rooms 355 179 1,670 2,204
Office Square Feet 1,730,930 1,250,000 261,000 3,241,930
Retail Square Feet 392,026 0 20,000 412,026

Average Downtown Hotel Revenue Per Available Room (RevPAR) by Year
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